CARD 2 CORE VALUES

What core values does your company stand for? (e.g., integrity, innovation, customer-centric,
sustainability, etc.)

Core Values:

How do you shape and promote these values within your company and among employees?

Value Promotion:

How are these values reflected in the work of your organization and in interactions with customers?

Value Reflection:

Are there industry-specific values or principles that your company follows? If so, please describe.

Industry-Specific Values:

This publication reflects solely the views of the author and the European Union is not responsible for
any use of the information contained therein.

The study, as well as its detailed description which is presented on the following pages of this report,
was conducted as part of a project co-financed by the European Union entitled ‘Future leaders of ESG
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in the business sector’ no. 2022-2-PLO1-KA210-VET-000094045. The project is executed by the
Foundation for XBW by Ignacy Krasicki, in partnership with the Irish company EDU SMART TRANING
CENTER LIMITED.

All results achieved within this project are made available under an open license. They can be used free
of charge and without restrictions.

Copying or processing these materials in whole or in part without the author's permission is prohibited.
In the case of using the results, it is necessary to provide the source of funding and its authors.
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